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Thailand Recovery Fund

Halping tha peaple mast impact by COVID-18 crisis
by supporting amozing projects in o sustoinable

Every baht provides support for Thailond's social
projects in the timea of crisis

B175.422 187 givers

Protect Our Doctors from COVID-19

suppart Healthcare Professionals in Combaoting
COVID-18 in Thailand

starting at 200 baht, you can help protect
healthcore professionals from COVID-19 risks with

B84,072.185 547 givers

Covid Relief Bangkok

Provide support to the aldery and low-income
communities in Bangkok most affected by Covid 12

Onily 200 baht can support a fomily with Covid
Relief,

257,301 B givers
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The Slate Phuket

2-Nights in Luxury Unique Tin-Mine
Inspired Resort at The Slate, Phuket

B10,000 820,000
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GOALl GOAL 2 GOAL 3

BRAND AWARENESS PLATFORM TRAFFIC TOTAL DONATION
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User Demographic

.
WEB 86 % 14 % APP
AGE GENDER @ Female @ Male
18- 24 12 % 449  WEB 49 9 APP
25 - 34 33 % " ﬂé’"-—'*‘:-;;‘:_h —
35 -44 29 % \ \ \
45 - 54 15 % 56 o } 53
55 -64 11 % / -'
65 + 3 %

INTERESTS (Top 7)

9

1 Shoper 2 Travel 3 Lifestyle 4 Food

5 Fashion 6 Reading / Beauty

soclalgiver

GEOGRAPHY

Thailand 87%
United States 9.7 %
Singapore 0.9 %
Other 0.6 %
Japan 05 %

United Kingdom 0.4 %

Hong Kong
Germany
Australia
India

0.3 %
0.2 %
0.2 %
0.2 %
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